
DIGITAL GROWTH & BRAND PRESENCE

Company Profile



We build visibility that 
compounds

WHO WE ARE

A Karachi-based agency helping brands grow online and show up in the real 

world.

DigiMap started in search: technical SEO, content, and AI visibility for 

publishers and ambitious businesses across Pakistan. Asad Saad and 

Hassan Baig met as colleagues at ARY Digital Network, and have built agency 

work together since 2020 under Oppus Media and DigiMap Growth.

Today that same search-led discipline extends into the physical brand presence 

customers actually see: acrylic signage, vehicle branding, branded merchandise, and 

offset print. One team, one strategy, everywhere your brand shows up.



Real work.
Real numbers.

Track Record

The numbers we stand behind, and how long we've been at this.

These are the figures DigiMap publishes on digimap.pk today. We update them as new 

work lands, not to fit a pitch.

20+ 1.2K+ 180%

Websites Optimized
SEO and technical work 

delivered

Keywords Improved
Search terms ranked 

higher

Traffic Growth
Average organic growth, 

client work



Our Services
SEARCH & AI VISIBILITY

Every engagement starts with a diagnostic audit, not a generic 

checklist, so effort goes where it will move results fastest.

A connected search practice: technical foundations, content, 

and AI-assisted discovery.

Technical SEO & Strategy
Crawlability, indexing, Core Web Vitals, and a 

keyword and content roadmap built on real 

search data. Integrated with paid performance 

channels for full-funnel visibility.

Content & AI Visibility
Search-intent content and topical authority, 

structured so both Google and AI assistants 

can cite it.

Local & Ecommerce SEO
Google Business Profile and city-specific 

visibility, plus category and product-page SEO 

for online stores.



AEO & GEO: Be the Source 
AI Cites

PRIORITY SERVICE

When an AI assistant answers a question in your category, we make 

sure it names you, not a competitor.

Answer engine optimization sits on the same technical SEO 

foundation, so we deliver both together: entity clarity, structured data, 

and content built to be quoted accurately.

Get in Touch

What We Deliver
The core deliverables inside every AEO and 

SEO engagement.

• Answer engine audit and entity clarity
• Schema and structured data
• Content built to be cited, not just ranked
• Repeatable prompt testing and honest reporting



SEO & AEO

Pakistan's First AI Search Optimization Agency
DigiMap combines traditional SEO with Answer Engine Optimization — making clients visible in Google, ChatGPT, Gemini and Perplexity.

3
Active SEO & AEO

Client Campaigns

Local SEO, topical authority and AI visibility across U.S. 

and European markets

362%
Organic Traffic

Growth

Easy Cleanouts LLC — clicks grew from 136 to 628 in 

three months

#1–#2
AI Answer

Placements

Clients cited by ChatGPT and Gemini for 

commercial-intent queries

DigiMap Growth  ·  SEO & AEO digimap.pk



SEO PROOF 01  ·  LOCAL SEO

Easy Cleanouts LLC — 362% click growth
Junk removal in Springfield, MO. Organic clicks grew from 136 to 628 in three months through topical authority and content clustering.

Google Search Console — Feb to April 2026 Google Search Console — May to July 2026

Keyword Ranking Improvements — Top Movers

136 → 628 Organic clicks

17.9K → 101K Impressions

+98 "junk removal springfield mo"

+93 "springfield junkluggers"

DigiMap Growth  ·  SEO & AEO digimap.pk



AEO PROOF 01  ·  AI VISIBILITY

Easy Cleanouts — cited by ChatGPT and Gemini
The same topical authority that ranks in Google now gets the brand cited in AI-generated answers for commercial queries.

Google Gemini — "best junk removal company Springfield" ChatGPT — "best junk removal company in Springfield"

DigiMap Growth  ·  SEO & AEO digimap.pk



SEO PROOF 02  ·  REAL ESTATE

HomeLink Properties — ranking for high-intent buyer queries
Cash home buyer in Springfield, MO. Keywords jumped 30–50 positions through structured content and local SEO expansion.

Google Search Console — Feb to April 2026 Keyword Ranking Improvements — Top Movers

ChatGPT — "We buy houses Springfield MO" — HomeLink cited #1 Gemini — "Best cash home buyers in Springfield MO"
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AEO PROOF 02  ·  AI VISIBILITY

HomeLink — ranked #2 by ChatGPT across multiple queries
AI answer engines now cite HomeLink as a top cash home buyer in Springfield for different buyer-intent prompts.

ChatGPT — "Best cash home buyers in Springfield MO" ChatGPT — "Who is the best company to sell my house fast in Springfield MO?"
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SEO & AEO PROOF 03  ·  SAAS / FINTECH

Circlewise — 98 health score, 61 AI citations
European fintech affiliate platform. Site audit maintained at 98+, with 50+ first-page keywords and growing AI visibility.

Ahrefs Site Audit — Health Score 98 AI Visibility — 61 Citations, +19.6% Growth

Commercial Keywords Ranking in Top 10 — Non-Branded

Keyword Position

affiliate marketing websites #1

affiliate programs europe #2

affiliate marketing for fintech companies #2

fintech customer acquisition #3

high ticket finance affiliate programs #3

high-ticket finance affiliate programs #4

top affiliate marketing platforms for fintech #4

high ticket affiliate programs #5

fintech affiliate programs #6

best affiliate networks in europe #7

98 Site Health Score

50+ First-page keywords

61 AI citations (+19.6%)

48 Cited pages (+14.3%)
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Paid Media That Earns Its 
Spend

PRIORITY SERVICE

Focused campaigns, not spray-and-pray budgets.

Built on strong landing pages, accurate 

tracking, and continuous optimization, so every 

rupee spent is accountable.

Paid Search & Performance 

Marketing
Google Ads and performance campaigns built 

around real commercial intent and 

measurable ROI.

Landing Pages
Conversion-optimized pages built to turn paid 

traffic into revenue.

Paid Social
Meta and social campaigns targeted at 

audiences that convert, not just engage.

Tracking & Optimization
Full-funnel tracking, attribution, and 

continuous data-led optimization across every 

channel.



04

Paid Media
Performance Marketing, Meta Ads & PPC

Campaigns built on commercial intent, measured against revenue, and scaled only 
when the numbers say so. The same search-led discipline DigiMap applies to 
organic — now pointed at paid performance marketing across every channel.

Meta Ads Google Ads Performance Max YouTube DV360 GA4 & Tracking

DigiMap Growth  ·  Paid Media digimap.pk



HOW WE RUN PAID

Two engines, one plan
Meta creates demand. Google captures it. Run separately they compete; run together they compound.

DEMAND CREATION

Meta Ads
Facebook and Instagram reach people before they are searching. 
We interrupt with an offer, a proof point or a problem they 
recognise — and turn passive audiences into enquiries.

• Prospecting, retargeting and lead forms

• Creative-led testing at a controlled budget

• Optimised for booked jobs, not page likes

DEMAND CAPTURE

Google Ads & PPC
Search catches people at the moment of intent. We structure the 
account so every rupee goes to a query that can become 
revenue, and nothing bids against your own brand.

• Search, Performance Max and remarketing

• Intent-tiered keywords with geo modifiers

• Google Business Profile tied into the account

Above both sits the awareness layer — YouTube and DV360 — switched on only once the core is returning a reliable cost per result.
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META ADS

A funnel, not a campaign
Facebook and Instagram run as three connected phases, each with its own budget, objective and success metric.

0 PHASE 0

Foundation
• Pixel and Conversions API installed 

and deduplicated

• Online and offline events mapped to 
real business actions

• Audiences built: customers, site 
visitors, engagers, lookalikes

• Catalogue and lead-form 
integrations connected where 
relevant

1 PHASE 1

Test
• ABO conversion campaign, five ad 

sets at a controlled daily budget

• One variable per ad set — audience, 
format or hook

• Video, Reels and static creative 
tested against the same offer

• Budget held flat for seven days so 
learning completes before 
judgement

2 PHASE 2

Scale
• Winners consolidated into CBO, 

losers cut without sentiment

• Retargeting and lead-form layers 
added once volume is stable

• Budget stepped up in increments 
that protect the learning phase

• Creative refreshed before frequency 
crosses the fatigue threshold

Optimised for booked appointments, qualified form fills and orders — never for reach, likes or followers.
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GOOGLE ADS & PPC

Capture the demand that already exists
Four components, sequenced. Nothing is switched on before the data underneath it is trustworthy.

01 Search
Keywords grouped by intent — high, medium and low — with 
geo-modified terms for each service area. Tight ad groups, exact and 
phrase match first, broad only once conversion data is clean.

02 Performance Max
Switched on after Search has produced a reliable conversion baseline, 
with asset groups split by service line and audience signals fed from 
your own customer list.

03 Google Business Profile
GBP linked to the ad account so local searches drive calls, direction 
requests and food orders — with call tracking attributed back to the 
campaign that earned it.

04 Remarketing & RLSA
Site visitors and past converters re-engaged across Search, Display 
and YouTube, bid-adjusted by how recently they visited and how far 
they got.

Above this sits the awareness layer: YouTube and Demand Gen from month two, and DV360 programmatic for accounts spending $5,000+ per month.
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MEASUREMENT

Clean data is the whole job
Every optimisation decision depends on the platform receiving accurate conversion signals. That gets built first, and signed off before any budget scales.

1

Capture
A Google Tag Manager 
container built from scratch, 
with triggers mapped to real 
business actions — form 
submits, calls, bookings, orders.

2

Verify
Every event debugged and 
deduplicated across browser 
and server, so one lead is 
counted once rather than three 
times.

3

Send back
Meta Conversions API and 
Google enhanced conversions 
push server-side signal that 
survives ad blockers and iOS 
restrictions.

4

Optimise
Offline and CRM outcomes 
imported, so bidding learns 
which leads became revenue — 
not just which filled in a form.

GA4
Property, events and conversions

GTM
Server and web containers

CAPI
Meta server-side events

Looker Studio
Live client dashboard
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CREATIVE & TESTING

Creative is the biggest lever left
Targeting is largely automated now. What still moves cost per result is the message, the format and how often both are refreshed.

Angles
• Problem-aware — name the pain 

before the product

• Offer-led — the incentive as the 
hook

• Proof-led — results, reviews, before 
and after

• Objection-led — answer the reason 
people don't buy

• Urgency-led — a deadline the offer 
actually has

Formats
• Short-form vertical video and Reels

• Static and carousel for offer clarity

• UGC-style testimonial cuts

• Lead form vs. landing page, tested 
head to head

• Landing page speed and form 
length tested alongside the ad

Cadence
• A new creative batch every two 

weeks

• Losers paused at a pre-agreed cost 
ceiling

• Winners iterated, not replaced

• Monthly review of which angle is 
carrying spend

• Quarterly refresh of the core offer 
and hero creative

What we need from you
Raw assets — photos, footage, product shots, testimonials. DigiMap handles briefing, copy, hooks and the testing calendar. Full production is 
quoted separately.

DigiMap Growth  ·  Paid Media digimap.pk



PROOF 01  ·  META ADS

Broadway Pizza Pakistan
A three-year national account: 217 campaigns across Karachi, Lahore, Islamabad and Rawalpindi.

Rs 33.4M
Total ad spend managed
Oct 2019 – Nov 2022

27.9M
People reached
across Meta placements

494M
Impressions delivered
lifetime

217
Campaigns built,
run and optimised

Meta Ads Manager — account lifetime totals, October 2019 to November 2022.

Meta Business Suite — October 2022, a single peak month: paid reach up 367.4% and Instagram reach up 175.8% year on year.
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PROOF 02  ·  LEAD GENERATION

1,251 leads across three concurrent campaigns
Running campaigns side by side lets budget move each week toward whichever one is holding the lowest cost per lead.

Campaign A
648 leads  ·  $15.93 CPL

Campaign B
267 leads  ·  $10.91 CPL

Campaign C
336 leads  ·  $18.00 CPL

Meta Ads Manager — three lead-generation campaigns running concurrently on one account.

$19,285 combined spend 1,251 website leads $15.41 blended CPL $8.63 best CPL

DigiMap Growth  ·  Paid Media digimap.pk



PROOF 03  ·  SPEED TO RESULT

Live leads inside the first week
New accounts do not need a quarter before they produce. Tracking is verified on day one and the test matrix goes live immediately.

30-day window: 226 website leads at $16.74, $3,783 spend, 365,944 impressions. 7-day window: 75 website leads at $12.37 from $927 spend, across three ad sets.

118 on-Facebook leads at $8.63 — 50,175 people reached on $1,019 spend.

$8.63 – $19.09 Recorded cost-per-lead range across accounts

7 days Typical time from launch to first qualified leads

3 – 5 Ad sets isolated at launch so results can be read
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PROOF 04  ·  GOOGLE ADS

797 conversions in a single month
Search and Performance Max running together, with conversion values fed back from GA4 so bidding optimises on revenue rather than raw lead count.

797
Conversions in June 2026,
two accounts combined

$89.1K
Ad spend managed
that month

$112
Blended cost
per conversion

$233K
Lifetime spend on a
single account

Account A — June 2026, Search plus Performance Max. Account B — June 2026, Search only, higher-ticket service.

Lifetime account view — the same structure compounding over three years.

Conversion values are imported from GA4 and the client CRM, so Smart 
Bidding optimises against revenue rather than raw conversion count.

DigiMap Growth  ·  Paid Media digimap.pk



PROOF 05  ·  LOCAL SEARCH

Where paid meets the map pack
Paid search and Google Business Profile work the same local query. Managed together, one feeds the other.

69,213
Business Profile views
Google Search and Maps

40,068
Searches that surfaced
the profile

8,421
Impressions from the single
term “restaurants”

29,471
Discovered the profile
through Google Maps

Google Business Profile — 1,819 calls placed, December 2022 to May 2023.

Calls, direction requests and food orders are counted as conversions in the ad 
account, so paid search is judged on what it actually produced.

Restaurant and QSR clients — including Broadway Pizza, The Rabbit 
Hole and Resto Karachi — live or die on local intent. For them a call 
from the map pack is worth more than a click, so the Business 
Profile is managed inside the same engagement as the ad account: 
the same keywords, the same city targeting, the same reporting.
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ENGAGEMENT

The first 90 days
Two to three months is the realistic window to find a profitable audience and creative combination from a standing start.

1 DAYS 1–30

Build & verify
• Account audit, access and billing set 

up

• Tracking built, debugged and signed 
off

• Campaign architecture launched

• First creative test matrix live

Expect: First leads inside week one; 
benchmark cost per result established.

2 DAYS 31–60

Find the winners
• Losing ad sets and keywords cut

• Winning audiences consolidated

• Landing page and CRO fixes shipped

• YouTube and Demand Gen layer 
added

Expect: Cost per result trending down; 
volume becoming predictable.

3 DAYS 61–90

Scale with control
• Budget stepped up on proven 

segments

• Retargeting and offline conversions 
live

• Reporting tied to revenue, not leads

• Quarterly plan and targets agreed

Expect: A repeatable channel you can 
forecast and budget against.
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INVESTMENT

Management fee: 20% of monthly ad spend

20%
of total monthly ad spend, per platform

• Recommended starting spend: $1,000 – $3,000 per 
month

• Fee revised in writing if monthly spend increases

• Ad spend billed by Meta and Google directly to you

• Rolling monthly term, renewed by mutual 
agreement

WHAT THE FEE COVERS

• Campaign creation, daily management and optimisation across every agreed 
platform

• Full tracking setup — Google Tag Manager, GA4, Meta Pixel and Conversions API

• Creative briefing, ad copy and a structured testing calendar

• Landing page and conversion rate recommendations before spend scales

• Google Business Profile management tied into the paid account

• A monthly performance report with plain-language insight and next-month 
targets

• A live dashboard you can open any day of the month

Design, video production and print are quoted separately and are exclusive of the management 
fee. All accounts, data, audiences and creative remain your property.
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PLANNING

What different budgets look like
Illustrative planning ranges built from the cost per result recorded across the accounts shown in this section.

Monthly ad spend Management fee (20%) Total monthly Indicative lead range Best suited to

$1,000 $200 $1,200 55 – 115 leads Single service, one city — proving the 
channel

$3,000 $600 $3,600 165 – 345 leads Multi-service or multi-city — 
recommended starting point

$5,000 $1,000 $6,000 275 – 575 leads Meta and Google together, with a 
YouTube layer

$10,000+ $2,000+ $12,000+ 550 – 1,150 leads Full media plan including DV360 
programmatic

Lead ranges are planning estimates derived from a recorded $8.63 – $19.09 cost per lead. They are not a guarantee — actual results depend on offer, market, seasonality and 
landing page performance. Realistic targets are agreed jointly after the first 30 days of live data.
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TO GET STARTED

What we'll need from you
Campaigns move fast when these are ready on day one. None of it is onerous — but each one is a dependency.

Account access
Admin access to Meta Business Manager, Google Ads, Google Business 
Profile and the website — or permission to create them.

Assets & creative
Photos, footage, logos, product shots and any testimonials you can share. 
We brief and direct; you supply the raw material.

Offer clarity
What you're selling, at what price, and what a good lead actually looks like 
to your sales team.

A working checkout or form
If conversions are blocked by a payment processor or a broken form, that 
sits on the site side and needs fixing before spend scales.

One decision-maker
A single point of contact who can approve creative and budget changes 
without a committee.

Feedback on lead quality
Which leads closed and which wasted your time. This is what turns a 
lead-generation account into a revenue account.

Ready when you are — hello@digimap.pk  ·  +92 327 2106852  ·  digimap.pk

DigiMap Growth  ·  Paid Media digimap.pk



Websites Built to Rank 
and Convert

BUILD

Fast, SEO-ready websites on WordPress and Next.js.

Websites 

Optimized
SEO and technical work delivered 

end to end.

20+

Built with search architecture and Core Web Vitals from day one, not patched 

on after launch.
Every site ships with on-page SEO, structured data, and conversion 

tracking configured before handover.

WordPress & 

Next.js
Built on platforms we support in 

production.



Content and Authority That Compound
AUTHORITY & REACH

Content Marketing

Editorial strategy to production

• Editorial calendars and refresh cycles that 

protect rankings over time.

Digital PR & Reach

Authority and specialist SEO

• Specialist SEO and editorial systems built for 

publishers and media brands.

Topic clusters and search-intent briefs, not just word 

counts.

Story-led outreach that earns credible mentions and 

coverage.



Built for a Karachi Restaurant
RECENT WORK

A restaurant website on WordPress, with a menu, reservations, and a 

clean path from browsing to booking.

Real client work, shown with permission.



Broadway Pizza Pakistan
REAL RESULTS

Meta: 7.3M+ paid reach (up 367%), 7.4M+ Facebook Page reach (up 

366%), 1.7M+ Instagram reach (up 176%). Google Ads: 11.8K clicks, 1.8K 

conversions, $130 cost per conversion on $233K managed spend.

Paid social and paid search results from a live campaign, 

shown with the client’s permission.



Beyond 
Digital

Signage, vehicle branding, merchandise, and print, produced with the same 
brand discipline as everything we build online.



Acrylic Sign Boards & 
Vinyl Branding

PHYSICAL PRESENCE

We design and produce the physical touchpoints where 

customers actually meet your brand: storefront signage, 

illuminated boards, and vehicle branding that carries your 

identity onto the street.

From backlit acrylic signage to full vehicle wraps, 

produced in Alucobond for a durable, premium finish.



Fabrication & Offset 
Printing

PHYSICAL PRESENCE

From team kits to campaign posters, produced with the 

same attention to detail as a digital campaign.

Branded merchandise, structures, and print 

collateral, finished to match your brand guidelines 

exactly.



A Clear Route From Opportunity to Outcome
HOW WE WORK

Understand the business, audience, and 

market, then build a prioritized 

roadmap.

01 - Discover

Develop the campaigns, content, 

systems, and physical assets required.

02 - Build

Launch, distribute, optimize, and scale 

what is working.

03 - Grow

Connect performance to business 

goals, and refine.

04 - Measure



Selected Work Across Digital and Physical
PROOF OF WORK

A sample of campaign creative delivered for clients across food, retail, and services.



The People Behind DigiMap
OUR TEAM

The people you work with directly — no account managers, no handoffs.

Hassan Baig
Co-Founder, Marketing & 

SEO/AEO/GEO

Asad Saad
Co-Founder, Technical & 

SEO/AEO/GEO

Daniyal Tahir
Head of Operations



How We Work
WHY DIGIMAP

A few working principles that shape every engagement, digital or physical.

We would rather set realistic expectations than oversell. Strategy comes 

before activity, and evidence comes before assumptions.

That is the standard we hold ourselves to, on a signage job as much as a 

search campaign.

Strategy

We decide what matters 
before we start doing the 

work.

Evidence

Decisions informed by real 
data, not assumptions.

Honesty

Clear priorities and 
progress, no vague 

promises.



Email: hello@digimap.pk

Let's Talk
CONTACT US

Tell us about your business, and where you 

want to grow, digitally and on the ground.

Website: digimap.pk

WhatsApp: +92 327 2106852

Karachi, Pakistan


